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More than 20 YEARS
of keeping families connected across borders
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10.8
MILLION

Filipinos living & working
overseas across multiple

industries & regions
Source: Commission on Filipinos Overseas

UNDERSTANDING THE OFW MARKET
The market built on cross-border consumption

 $35.53
BILLION

All-time high OFW
remittance

(Jan 2025 - Dec 2025)
Source: Bangko Sentral ng Pilipinas



UNDERSTANDING THE OFW MARKET
The market built on cross-border consumption
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For Filipinos,
alaga has never

stopped.



It has simply become

more CONNECTED



It has simply become

more IMMEDIATE



It has simply become

more DIGITAL



The Everyday
Challenges of the OFW
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Financial
Mismanagement

Lack of Accesss
to PH Digital

Banking

Family
Emergencies

Homesickness

The Everyday
Challenges of the OFW



M d f OFW

Made for OFWs, Built for Family.



M d f OFW B ilt f F il

Alagang TinBo



Para Naman sa Kanila
Alagang TinBo



Global Gift
Vouchers

International
Telco Load



UNDERSTANDING THE OFW MARKET

FOR INQUIRIES, CONTACT:

GAIL SANTOS
Consumer Product Marketing & Engagement
PLDT Global 

TinBo (OFW marketplace)

GGSANTOS@PLDTGLOBAL.COM
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