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10.8
MILLION

Filipinos living & working
overseas across multiple

industries & regions
Source: Commission on Filipinos Overseas

UNDERSTANDING THE OFW MARKET
The market built on cross-border consumption

 $35.53
BILLION

All-time high OFW
remittance

(Jan 2025 - Dec 2025)
Source: Bangko Sentral ng Pilipinas



UNDERSTANDING THE OFW MARKET
The market built on cross-border consumption

7.7%
QATAR

19.4%
KSA

17.9%
UAE

5.6%
KUWAIT 11.2%

SINGAPORE
17.5%

MALAYSIA

10%
HONG KONG

3%
JAPAN

6.2%
TAIWAN

1.6%
AUSTRALIA

Total Number of OFWs
by Top Destination

Source: Department of Migrant Workers



For Filipinos,
alaga has never

stopped.



It has simply become

more CONNECTED



It has simply become

more IMMEDIATE



It has simply become

more DIGITAL







every                   that mattersmoment



r e a l  a u d i e n c e  m o m e n t s d i g i t a l  a d s  m a n a g e m e n t



ka sa



ang busog



ang padala



ang regalo





ofw moments





ofw ecosystem



valid identities
real transactions
true ofw behavior







awareness
engagement
conversion
purchase



emotion
action





business goals







The marketplace built for OFWs



emotion . connection . transaction



UNDERSTANDING THE OFW MARKET

FOR INQUIRIES, CONTACT:

JULES SALONGA & DON MAGAOAY
International Digital Solutions
PLDT Global

Digital Ads Management

JOSALONGA@PLDTGLOBAL.COM

DPMAGAOAY@PLDTGLOBAL.COM



REACHING FILIPINOS WORLDWIDE


	REACHING FILIPINOS WORLDWIDE
	2002
	2004-2016
	2017-2022
	2022-2026
	UNDERSTANDING THE OFW MARKET
	The market built on cross-border consumption


	10.8 MILLION
	Filipinos living & working overseas across multiple industries & regions

	$35.53 BILLION
	All-time high OFW remittance (Jan 2025 - Dec 2025)

	UNDERSTANDING THE OFW MARKET
	The market built on cross-border consumption
	7.7%
	QATAR

	19.4%
	KSA
	Total Number of OFWs by Top Destination

	17.9%
	UAE

	10%
	HONG KONG

	3%
	JAPAN

	5.6%
	KUWAIT

	11.2%
	SINGAPORE

	17.5%
	MALAYSIA

	6.2%
	TAIWAN

	1.6%
	AUSTRALIA


	For Filipinos, alaga has never stopped.
	more

	CONNECTED
	more

	IMMEDIATE
	more

	DIGITAL
	moment
	real audience moments
	digital ads management
	ka sa
	ang busog
	ang padala
	ang regalo
	ofw moments
	ofw ecosystem
	valid identities
	real transactions
	true ofw behavior
	action
	business goals
	The marketplace built for OFWs
	emotion . connection . transaction
	JULES SALONGA & DON MAGAOAY
	JOSALONGA@PLDTGLOBAL.COM
	DPMAGAOAY@PLDTGLOBAL.COM


	REACHING FILIPINOS WORLDWIDE

